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Now that most European countries have lifted their coronavirus restrictions, life in Eu-
rope is (somewhat) back to normal. At the same time, the Russian aggression against 
Ukraine has created, apart from death and destruction,  one of the largest refugee 
crises in recent times. European train stations have faced an unprecedented influx 
of passengers. Free Wi-Fi, wheelchair access, the availability of shops and kiosks, 
among other things, is important for consumers in peaceful times. In a time of war, 
they can be life-saving. 

Inspired by our previous two European Railway Indices and the European Consumer 
Airport Index, we looked at Europe’s 50 largest railway stations and ranked them in 
terms of passenger experience and a mix of factors ranging from how crowded plat-
forms are and accessibility to the number of destinations. 

This is the third Annual Edition of the European Railway Station Index, seeking to rank 
Europe’s most passenger-friendly railway stations. We found data on the stations’ 
websites, online statistics, and conducted our own research to collect all necessary 
information. We have also considered the feedback we received from the media and 
the public on the first edition and did our best to improve it.

Due to Russia’s military aggression against Ukraine, we removed Russia from the In-
dex and added a few more European stations instead. Furthermore, as we discovered 
last year, Russian train stations are not transparent and honest about their character-
istics, which skewed the results of our last year’s index. Therefore, we also cancel the 
titles of Moscow Kazansky and Moscow Kursky train stations as the 4th and 6th best 
train stations in Europe. Moving forward, Russia will not be included in the Index.

Research Note:
We strive to improve the quality of the underlying data of this index year by year and 
aim to refine its methodology moving forward. We sometimes faced contradictory 
information and indicators measured differently by different railway stations and com-
panies (e.g. number of destinations). We ask the readers of this index to acknowledge 
the difficulties of working with heterogeneous data and caution users of this index to 
be aware of the underlying data complications. 

Last year, we received an overwhelming amount of feedback from train enthusiasts, 
which has helped us to improve this year’s Index. However, limited access to local 
information remains a hurdle for our research. We announce a call for volunteers who 
would be keen to help us next year. Please fill out the form here.

European Railway Index 2022 

https://docs.google.com/forms/d/e/1FAIpQLScqLK2ftY8j4J-dm_zx1vanLEM3221cojDomhh3Gbj3Rbh0ew/viewform?usp=sf_link
https://consumerchoicecenter.org/europes-top-10-airports/
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Overall Passenger Experience Index (includes the above-mentioned indicators but 
also adds the availability of ride-hailing services, competition of train companies, on-
site restaurants and take-away spots and shopping, number of domestic and inter-
national destinations, wheelchair accessibility, the existence of first-class lounges, 
Wi-Fi, and convenience and choice in accessing the platforms). To ensure our data is 
rigid and the results are unbiased, this year, we included the number of all tracks on 
station –not platforms. The number of domestic destinations doesn’t include suburbs. 
This year’s Index also features information about the availability of information in Eng-
lish, which we didn’t include in the final scoring. 

Zürich HB in Zurich, Switzerland leads the list of best railway stations in Europe. Even 
though the station doesn’t have the highest number of international and domestic des-
tinations, it has a high number of shops/kiosks and restaurants and take-away places 
for consumers to choose from. 

Germany’s three train stations Frankfurt Main Hbf, München Hbf, Berlin Hbf, and Mi-
lano Centrale, and Amsterdam Centraal have ranked second. In the past, all these 
stations ranked high too. The change in the ranking is mainly due to the improved and 
updated data.
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Top 10
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Methodology

The maximum score for a railway station is 108

Annual passengers/number of platforms: This indicator can get a railway station a 
maximum of 15 points for being the least crowded.

< 4 million passengers per platform and year = 15 points
< 8 million passengers per platform and year = 10 points
< 15 million passengers per platform and year = 5 points
> 15 million passengers per platform and year = 0 points

Number of domestic destinations: This indicator can get a railway station a maxi-
mum of 15 points for being the most connected station. 
 
>= 40 domestic destinations = 15 points
>= 30 domestic destinations = 10 points
>= 15 domestic destinations = 5 points
< 15 domestic destinations = 0 points
 
Number of international destinations: This indicator can get a railway station a 
maximum of 15 points for being the most connected station.
 
>= 25 international destinations = 15 points
>= 15 international destinations = 10 points
>= 5 international destinations = 5
< 5  international destinations = 0
 
Elevators/ Escalators on platforms score: If a railway station provides consumers 
with the possibility to choose between elevators and escalators, it gets 10 points. 
 
Elevators and escalators = 10 points
Only elevators or escalators = 5 points
Unavailable both = 0 points
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Lounges: Railway stations can get a maximum of 5 points if there are more than one 
business lounges available.
 
Multiple business lounges: 5 points
One business lounge: 3 points
No business lounges: 0 points
 
Ride-sharing: A city where ride-hailing is available gets 5 points. 

Accessibility: Railway stations that both have wheelchair accessibility and provide 
restrooms for wheelchair users get 5 points.
 
Accessibility and restrooms for wheelchair-users = 5 points
Only accessibility or restrooms for wheelchair-users available = 3 points
Neither available = 0 points

Shopping Experience: Railway stations with the best shopping experience earn a 
maximum of 15 points.
 
>= 50 shops = 15 points
>=30 shops = 10 points
>=15 shops = 5 points
< 15 shops = 0 points

Dining Experience: Railway stations with the best dining and food offering earn a 
maximum of 15 points.
 
>= 30 restaurants = 15 points
>= 20 restaurants = 10 points
>= 10 restaurants = 5 points
< 10 restaurants = 0 points

Competition: Choice is good for consumers and hence we awarded railway stations 
with more than one different company operating at that station 10 points. The compe-
tition ensures that consumers can choose companies to their liking.
 
More than one company using the train station = 5 points
No competition = 0 points

WiFi: a railway station gets additional 3 points if free wifi is available.
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Additional research notes:

Platforms: we counted an overall number of tracks.

Domestic/International destinations: We counted all destinations (not only direct 
ones). Boroughs and suburbs weren’t counted on domestic destinations. Parts of the 
unity (Wales, Scotland) weren’t counted as international destinations but as domestic 
ones.

Elevators on platforms: It is indicated if a station has only elevators, only escalators 
or both of them. Also, the index indicates if elevators/escalators are provided only on 
the part of the station.

More than one railway company uses this station:  We have also included subsid-
iary companies in scoring.

Accessibility for wheelchairs: Partial accessibility means that in some parts of the 
station it is impossible to move without someone’s assistance. 

Shops: We counted kiosks as well; only currently open shops were counted.

Restaurants: We counted take-away spots as well. Only currently open places were 
counted.

Ride-hailing allowed: We examined whether ride-hailing apps are available in town
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Maria mainly works in the field of trade, lifestyle regulations, and platform 
economy. Her research and writing have been featured in Daily Mail, The 
Independent, Financial Times, Der Spiegel, Huffington Post, Conservative 
Home, CapX, Spiked, Euractiv, The Parliament Magazine, Cato Institute, 
the Institute of Economic Affairs, and more.

Prior to joining the Consumer Choice Center, Maria served as Campaign 
Manager at Apple Fundraising Consultants, a London-based boutique 
consultancy specialising in high net worth international fundraising and 
campaign management. In her role, she worked closely with the US and 
UK foundations; her clients included Westminster charities.

Maria also completed a Charles Koch Market-Based Management 
programme and a communications internship with Students For Liberty in 
Washington DC. In 2016, she received the European Students For Liberty 
Student of the Year Award.

Tamar has been a Fellow at the Consumer Choice Center since 2020. 
She is currently graduating from Tbilisi State University with a bachelor’s 
in International Law. Tamar works at Students For Liberty as a European 
Events Associate and has organized LibertyCon 2022 – the biggest pro-
liberty event around Europe, which gathered over 750 attendees and 30 
partnering organizations.
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